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1. About the Nourish Awards

The Nourish Awards is a B2B product accreditation programme. Entrants are not judged against one 
another. Each product is independently evaluated by a panel of expert judges against fixed merit 
criteria, and awarded a rating based on the score it achieves. There is no single winner — in principle, 
every entrant could achieve the top rating, or none could.

This guide covers eligibility, the evaluation process, sample logistics, fees, and registration terms for the 
United States programme.

Questions at any point? Contact support@nourishawards.org before submitting a registration.

2. Eligibility

The Nourish Awards (US) is intended for businesses and products that are sold, or intend to be sold, in 
the United States. To register, entrants must have appropriate official representation, distribution, or 
importation arrangements in place to support this.

This means one of the following must apply at the time of registration:

• Product samples are already located within the United States, cleared through any applicable 
customs process; or

• A US-based distributor, importer, or agent is confirmed and able to import and supply samples on 
the entrant's behalf.

Entrants who do not currently have samples on US soil, nor a US-based distributor or importer, are not 
eligible to register at this time. We would welcome an entry once either arrangement is in place.

3. Category

This guide covers the Food & Drink chapter of the Nourish Awards. Food & Drink judging is conducted 
blind and on-location, with entrants evaluated by a dedicated panel against criteria specific to the 
category.

4. The Evaluation Process

Food & Drink judging is conducted blind and on-location, ensuring judges assess each product on taste, 
quality, and craftsmanship alone, without knowledge of the brand.

Each entrant is scored independently by a panel of 5–6 expert judges, on a scale of 1–8 per judge. 
Scores are synthesised into a final rating band:

Score Rating Description
Below 50% No Award Does not meet the minimum 

standard for recognition.
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50–69% 1 Star — Nourish 
Recommended

Meets a good standard of quality 
and merit.

70–89% 2 Stars — Nourish Excellence Demonstrates strong quality and 
craftsmanship.

90–100% 3 Stars — Nourish Gold Reserved for products 
demonstrating genuine 
innovation, not flawless 
execution alone.

 

Following evaluation, each entrant receives a written report reflecting the judging panel's assessment. 
This report is the core deliverable of registration.

5. Product Samples

Physical samples are required for judging. As part of registration, entrants must confirm one of the 
following:

• Samples are already located within the United States and cleared through any applicable customs 
process; or

• A confirmed US-based distributor or importer will import and supply samples on the entrant's 
behalf.

Nourish Awards does not act as importer of record and cannot arrange or facilitate importation of 
entrant products. Responsibility for ensuring samples clear customs and reach Nourish Awards in time 
for judging rests entirely with the entrant and their distributor/importer.

No refund will be given if samples do not reach Nourish Awards in time for judging.

6. Pricing & Entry Rules

Entry fees are charged per SKU, based on entrant business size:

Business Size Annual Revenue Price per SKU
Micro & Small Business Under $2.5M $160 USD
Small & Medium Business Over $2.5M $320 USD
Large & Enterprise Business Over $20M $540 USD

 

Volume Discount

A volume discount is available for entrants registering multiple SKUs. This discount is applied after 
registrations have been reviewed, and will be reflected in the final invoice rather than at the point of 
registration.

Number of SKUs Discount
6–9 SKUs 5%
10–13 SKUs 10%
14–23 SKUs 12%
24 or more SKUs 15%

 

Entry Rules
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• Each product may be entered into a maximum of two categories.

• Each product SKU constitutes a single, separate entry.

• A product range or multiple flavours/variants cannot be entered collectively as a single entry — 
each distinct SKU must be registered individually.

• Where multiple flavours are sold together within a single product SKU (e.g. a variety pack sold and 
listed as one SKU), that combined product may be registered as a single entry.

7. Fees & Invoicing

The fee shown at registration is indicative. Submitting the registration form registers an entrant's interest 
in evaluation and does not constitute a completed purchase or confirmed registration.

Following review for eligibility, accepted entrants will receive a formal invoice for the evaluation fee, 
inclusive of any applicable taxes for their jurisdiction. Registration is confirmed only once this invoice 
has been issued and paid.

Payment is by invoice. Payment method details will be confirmed at the invoicing stage.

8. Terms of Registration

Nourish Awards™ is a trademark of Nourish Media Group Ltd, registered address: Unit 167-169 Great 
Portland Street, 5th Floor, London, W1W 5PF.

By submitting a registration, entrants confirm that they have read and understood this Entry Guide, 
which outlines the terms and conditions of registration and evaluation.

Entrants consent to receiving communications from Nourish Media Group Ltd regarding their 
registration and related award news, and may withdraw this consent at any time.

Entrant data will be handled in accordance with the Nourish Awards Privacy Policy, which applies 
regardless of the entrant's location.

9. Contact

For questions regarding eligibility, sample logistics, or registration, please contact the Nourish Awards 
team before submitting a registration.

Email: support@nourishawards.org
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